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International Research Hotspots of Digital Innovation and
Their Evolution:a Visual Analysis

Wang Haihua,Du Mei
(School of Management, Shanghai University, Shanghai 200444, China)

Abstract: With the rapid development of digital technology and the integration of digital technology with product and serv-
ice process, digital innovation attracts more and more attention. Based on the perspective of mapping knowledge domains,
the 1033 literatures of Web of Science core database from 1996 to 2019 were used as data samples to carry out the interna-
tional research hotspots of digital innovation and evolution. It is found that the international research on digital innovation
has a trend of continuous growth, which has roughly gone through three stages: germination exploration stage, slow
growth stage and rapid outbreak stage; the authoritative journals in this field have different emphasis on theories, practice
applications, methods, policies and other aspects. The main region of international research on digital innovation is in Eu-
rope. Although China has a high amount of publications, the international academic influence needs to be improved. The
research hotspots have shifted from the impact of digital technology and business model on innovation performance in the
context of digital economy to the research of platform and block chain in the past decade. Innovation, technology, model
and performance are the research hotspots in the international field of digital innovation. Diffusion, organization, digital e~
conomy, digital transformation and digital platform are the research frontiers in the field of digital innovation.
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